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Background
• Effective communication is an essential 

tool for improving health.*

• Many health professionals lack the 
knowledge to effectively design, 
implement and evaluate 
communication campaigns.†

• To address this need, the GW Cancer 
Center created Comm101 and 
Comm102 to help comprehensive 
cancer control professionals engage in 
the process of media planning and 
launching communication campaigns.

• Both trainings were evaluated to gauge 
their effectiveness.

Summary
Although there are limitations with the 
sample size, initial findings indicate both 
trainings are effective at improving health 
care professionals’ confidence and 
knowledge to (1) work with media; 
(2) develop, implement and evaluate 
communication campaigns. 

Visit gwccacademy.org to sign up or 
learn more about our other online 
courses.

What is the Communication Training for 
Comprehensive Cancer Control 
Professionals 101?

Comm101 helps health professionals media plan, create media-
friendly materials and build relationships with journalists.

What is the Communication 
Training for Comprehensive Cancer 
Control Professionals 102?

Comm102 helps health professionals plan, implement, 
organize and evaluate communication campaigns.

The majority of learners reported enhanced knowledge, 
new skills/strategies and a plan to implement new skills.
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What is your primary role?

The majority of learners were female, white 
and non-Hispanic or Latino. 

Of the learners that completed Comm101, 
over a quarter also completed Comm102.

On average, at post-test, for both trainings, the 
majority of learners agreed or strongly agreed 
with the following statements:

Methods
Both trainings were evaluated 
with self-report pre/post 
assessments using a 5-point 
Likert scale of agreement 
(strongly disagree to strongly 
agree). 

Statistical analyses were 
conducted using 
STATA®IC/14.2 with data 
from August 10, 2015 to 
December 31, 2018. 

Learning objective 
confidence ratings were 
averaged for each lesson at 
pre- and post-test for learners 
who completed Comm101 
(n=248) or Comm102 (n=92). 

93.9% said 
knowledge was 
enhanced

88.3% gained 
new strategies, 
skills or info

80.4% planned 
to implement 
new strategies

All gains were statistically significant (p<0.0001).
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