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Why Social Media Is Important

Expands your professional network 
Engages & educates others 
Showcases your expertise & builds credibility 
Share your latest innovation, research or publication 
Boosts your organization’s visibility to others in our industry 



What TO Share

Your organization’s content
Awards you receive
Events you attend in
professional role
(i.e. conferences)
Work onced published 



What NOT to Share
Embargoed work/publication
Identifying patient information 
Confidential information 
Unverified claims 
Comments/posts that could put you or your
organization at risk



Use disclaimers when expressing individual opinions  (e.g., ‘Views are my
own.’ statement on personal profiles)
Practice professional behavior when your account is directly linked to
where you work.  
Cite credible sources and provide appropriate context when sharing
medical information or advice  
Keep personal accounts private

Best Practices for Professional Use



Best Practices for Professional Use
Follow colleagues & people you meet at
conferences/events/alumni events 
Like, comment and share content that interests you 
Maintain professionalism in all online interactions and
postings  - follow CNH code of conduct online
Refrain from engaging in conversations that could damage
yours/the facility's reputation or health care overall 
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Social Media for Researchers
Experience of the GW Vaccine Research Unit

David Diemert, MD

Professor of Medicine & MITM

Director, GW Vaccine Research Unit

19 FEB 2026



Use of Social Media – Individual (Faculty)

• Publicize my publications

• Publicize new studies opening to enrollment

• Connect with colleagues & potential collaborators

• Track new developments in my field:

– Funding opportunities

– New trials (e.g., multicenter)



LinkedIn Publication Promotion



Use of Social Media – Vaccine Research Unit

• Recruitment

– IRB approval needed!

• Publicizing our and others’ research

– Disseminate real results from real research: counter disinformation 

• Link to collaborators (current & potential [re-posting])

• Link to media (e.g., journalists)

• Link to community



Use of Social Media – Vaccine Research Unit

• Platforms used by the VRU:

– VRU website

– Facebook

– Instagram

– Craigslist

– LinkedIn

– ResearchMatch

– Clinical Connections



Use of Social Media – Vaccine Research Unit

• Benefits of different platforms:

– FB/Insta: 

• Metrics (e.g., hits for recruitment)

• Better for disseminating info to community; countering disinformation

– LinkedIn: 

• Collaboration with peers

• Highlighting publications & accomplishments

– ResearchMatch, Clinical Connection: 

– Recruitment



VRU Clinical Trial Recruitment



VRU Event Publicity - FB



Challenges – Study Recruitment

• Facebook, Insta, Craigslist: frequent rejections of postings 

– Age, health status (e.g., “healthy volunteers”): discriminatory

– Text posts more likely to be accepted than ads

• Comments: turn off!

– We test vaccines (need I say more?)



GW SMHS Social Media
New Investigator Webinar

February 19, 2026



Introductions

John Carfagno
Director of Communications and 

Marketing (SMHS)

• SMHS School/Unit lead for the GW Office 

of Communications and Marketing

• Key point of contact for:

Social media, web, creative design, media relations, 

strategy and more

• Focus: advancing Reputation, Relationships, 

and Resources for SMHS



Introductions

John Carfagno
Director of Communications and 

Marketing (SMHS)

john.carfagno@gwu.edu

Julie Ostroff
Digital Content Specialist

julie.ostroff@gwu.edu

• My team meets weekly to plan 

SMHS social media (in concert with 

the MFA) 

• Planning about 2 months out



SMHS Social Media
• LinkedIn 

• Instagram

• Facebook

• X 

• YouTube Channel

#GWSMHSAll linked from smhs.gwu.edu



SMHS Social Media

…a few example posts



Other SMHS-Controlled Channels



• SMHS News

• SMHS Events/Calendar

• SMHS Research

SMHS Website



SMHS eNews

• Bi-weekly 

• Fall & Spring Semesters

• Emailed to all SMHS 

faculty, staff, and students 

(and more)



SMHS Digital Signage

• News, calendar items, 

showcased on the screen 

throughout Ross Hall



SMHS Communications

• Need advice on comms? (beyond 

social media)

• Don’t know where to start?

Please ask! ☺

• FAQ: “GW spokesperson?”

• john.carfagno@gwu.edu

John Carfagno
Director of Communications 

and Marketing (SMHS)



GW SMHS Social Media
New Investigator Webinar

February 19, 2026


